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BRANDING EXCELLENCE:
5 VITAL FACTORS AND KEY BEST PRACTICES



Branding is a term that’s frequently discussed in the realm
of marketing, but it encompasses much more than just a
trendy buzzword. While many people think of branding
solely in relation to having a recognizable logo on all their
products, its implications run much deeper. Branding is
fundamentally about how your company is perceived in
the minds of customers; it shapes their experiences and

influences their loyalty.

The essence of branding lies in the emotional connection
it fosters between the company and its audience. A
strong brand tells a story, communicates values, and
creates a sense of trust. It's not just about visual elements
like logos and color schemes; it's also about the tone of
voice, customer service, and overall experience. A well-
crafted brand can elevate a business, setting it apart from
competitors and establishing a loyal customer base. In
today’s market, where consumers are bombarded with
choices, effective branding becomes crucial for long-term
success, as it guides purchasing decisions and cultivates a

community of advocates.

In this white paper, we will delve into the critical
importance of branding and discuss the significant
negative consequences that poor branding can have

on your business reputation and customer relationships.
Most importantly, we will explore five distinct areas that
can significantly impact your branding strategy. We will
also provide a comprehensive collection of actionable
best practices designed to empower you to enhance your

branding efforts and ultimately improve your business
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outcomes. Understanding these elements can help you
create a strong, cohesive brand identity that resonates
with your target audience and stands out in a competitive

market.

THE IMPORTANCE OF
YOUR BRAND

There are a lot of ways for a business to express

its brand, but when it comes down to it, branding
encompasses everything your business is and influences
how customers think about your company and what you
can provide for them. It influences brand recognition by
defining your voice and visual identity, and what's more,
it helps your company stand out from its competitors. It
establishes your company’s authenticity and builds trust,
engendering a sense of value and loyalty that can attract

new customers.

Branding is what influences who, when, where, and

why customers choose to interact with your business
whether you're a startup, a small or medium business,
or a larger business or corporation. No business is too
small to emphasize branding, especially in a digital age.
Quite simply, your customer base may be local, but that
customer base may be using the internet to consider
solutions from across the nation or around the world.
Branding is what allows you to compete for customer

attention.
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YOUR LOGO

Many businesses don't fully grasp the significance of
having a well-designed logo. Some may not have a

logo at all, while others might possess one that is poorly
made—such as images that aren’t high resolution or lack
clarity. There are also instances where companies have
logos that are incredibly outdated, failing to resonate with
modern audiences. The truth is that a brand’s logo serves
as a powerful visual representation and is often the first
impression potential customers will have. It's the easiest
way to evoke memories or emotions tied to that brand,
making it crucial for establishing brand identity and
recognition in a competitive marketplace. A strong logo
can convey professionalism, trustworthiness, and the core
values of the business, ultimately influencing consumer

perceptions and decisions.

Strictly speaking, your logo is a graphic that often
includes the company name and a trademarked symbol in
specific colors. It should be easy to recognize and allow
the person to automatically identify it as belonging to
your company. A logo should also automatically evoke
memories and emotions associated with your company.
As you design or redesign a logo, you should always ask

“What will people associate with this logo?”

TIPS AND BEST PRACTICES
* Keep it simple — Your logo is going to be used in

many mediums and formats, and you want to ensure
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that it's both easy to replicate and recognizable,
whether it's on a hat, the side of a cup, a flier, a
billboard, a social media avatar, the corner of a video,

or in a display ad.

* Be unique — A key element of your logo is its
uniqueness, which plays a crucial role in brand identity.
It should distinctly represent the essence of your
brand, capturing its values and mission while setting it
apart from all others in the market. A memorable logo
not only differentiates you from competitors but also
fosters recognition and trust among your audience,
making it essential for building a strong brand

presence.

* Avoid cliches — Standing out as unique can be
difficult in graphic design, especially if you aren't hiring
a professional to help. However, you need to peruse
the logos of brands in your industry so you can do your

best to avoid the elements that are overused.

 Consider the psychology of color — We already
touched on the impact that color can have on how
memorable your branding is, but it can also influence
how customers perceive your brand based on
your logo. For instance, red is considered to be a
stimulating color, and it's often used by restaurants to
stimulate appetite, or by brands who want to increase
the sense of urgency, especially among impulse

shoppers.
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* Use it to tell a story — In the brief moments it takes
for someone to form a first impression of your brand
through its logo, you have the unique opportunity to
tell a compelling story with just a single icon. A logo
is more than just a visual representation; it serves as
the face of your brand, encapsulating your values,
mission, and personality in a way that resonates with
your audience. Each element of the logo, from the
colors and shapes to the font style, contributes to
the narrative you want to convey. By carefully crafting
this visual storytelling, you can evoke emotions, spark
curiosity, and leave a lasting impression that invites
people to learn more about what your brand stands

for.

YOUR STYLE GUIDE

Most businesses utilize reference and training materials
to ensure that their internal processes are consistent as
time goes on, such as scripts for sales calls or instructions
for utilizing certain equipment. The style guide is the
same thing for your branding, and it should lay down how
everything beyond your logo should be handled, like the
colors and fonts that should be utilized in brand collateral.
Essentially, it's the visual DNA for your branding, and it
can even include tone, grammar, and which words should
or should not be used. This ensures that you present

a consistent visual to your customers no matter which
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device, service, or medium they encounter you on.

TIPS AND BEST PRACTICES

* Decide on logo size and placement — If you provide
variations on your logo, they should each be included
in the style guide with a notation on how or when they
should be used. More importantly, the guide should
define how it appears in materials, especially if your
logo does not always include the company name. Is it
larger than the text and hovering over it? On company
documents and releases, should the logo appear on
the top left or the bottom right?

* Choose a color palette — Choose a complementary
color palette that best represents your brand and stick
to it. Using random colors may sound fun or quirky, but
it can lead to confusion. Defining the colors your brand
will use in your style guide ensures that designers will
always use the right ones. Is there one core color, or
several? Are they meant to be used in the foreground

and for text, or as a backdrop?

* Determine font details — Similarly, you want to
choose a particular font or fonts and stick to them.
This includes the typeface itself, the sizes, and when
they should be used. Does call-out text use a particular
font, while text in the body of a web page or pamphlet
use another? Do you need to use a different font on
video to express the right tone than you do on your

direct mail fliers?
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* Set your brand voice — Whether a customer is
reading your social media page or a brochure about
your services, you want to sound like the same
company everywhere that customer encounters you.
Should communications be extremely formal, or do
you want a hip, edgy tone? Are there any differences

in the way you need to address your target audience?

* Set your brand story — Your brand story is meant
to inspire an emotional reaction, define what people
will believe about your company, and humanize your
company’s presence and actions. How should your
company talk about itself? What elements are most

moving?

» Decide on brand images — You can use more than
just your logo to express information about your
brand. A brand image is the visual parallel of your
brand story and may include images of your physical
locations or of your staff. These aren‘t necessarily
all pre-defined, but the guide should define how to
choose these images. How should these look to best

express your brand story?

* Always keep your style guide updated — The
first style guide you develop is not set in stone
as the unchangeable, permanent format for your

communications. As your business evolves, so does

the way you need to present yourself to your audience.

Just as your logo will need to be updated from time
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to time, your style guide will need to be updated to
ensure your business doesn't look outdated in the way

it communicates.

YOUR WEBSITE

A company’s website is a major piece of its digital
presence and more than other digital formats, it's the
unique face of your company in a digital marketplace.
Every business ought to have a website, not just to
improve its discoverability, but to provide a major
touchpoint that can solidify branding. In many cases,
it's going to be the basis of a customer’s first impression
of your company. After all, when someone hears about
your business from a friend, a radio ad, or any other
advertising, one of the first things they'll want to do is
look up your business online. In fact, if they hear your
business on a radio ad while they are at work, they might
simply search from their phone or computer as they are

listening.

That means your website needs to be easy to find and
even easier to navigate. It must follow the guidelines set
up in your style guide to establish the right impression
and lay the groundwork for every other time they run
into your brand. If the colors, tone, or feel of your site
are different than what they experienced in the ads that
led them there, they're going to be confused and put

off, or worse, they may start to distrust your brand. If
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you make a poor impression, they're unlikely to return,

and it could impact the way they perceive other brand

communications.

TIPS AND BEST PRACTICES

* Use the same colors and fonts laid out in your
style guide — Consistency is key, and we cannot
emphasize this enough. The design, fonts, and colors
should match what you lay out in your style guide. That
includes the font and colors of body text, hyperlinked
text, and headers, as well as background colors and

other design elements.

* Make sure it's easy to read — The fonts and colors
you've chosen for your site need to be easy to
understand on screen. That means the fonts need to be
a certain style (often a sans-serif font) and colors need to
provide high contrast. You don’t want to cause eye strain

when customers are trying to read your web pages.

* Ensure your logo is on your site — The logo is a key
piece of branding and one of the most recognizable
elements; of course, it should be on your site.
However, you also need to be sure that its presentation
is consistent with what's laid out in your style guide
for the rest of your branding. Furthermore, it needs
to be a clear image no matter what size it is, where
it appears on your site, or what device a customer
is using to access your site. That means it probably

needs to have a high resolution.
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* Use photos that align with your brand image —

Follow the guidelines set out in the style guide for
choosing the best images to represent your brand.
Even when you aren't telling a narrative, the images
used on your site are still telling your brand story, and

need to be consistent.

Don't clutter your site — A clean and simple use of
space is crucial for creating an environment that is
easy to navigate and consume. By minimizing clutter
and ensuring a clear layout, users can focus on the
content without distractions. It's important to avoid
unnecessary verbiage, excessive advertisements,
and images that can cause confusion or overwhelm
the viewer. Instead, aim for a streamlined approach
that highlights key information, allowing for a more
enjoyable and efficient experience. This not only
enhances usability but also fosters better engagement

and retention of the material presented.

Remember that your website is an investment —
Don't cut corners when developing your site, as it

will cost you in the long run. This is especially true for
businesses that do much of their business online with
customers that will never see the business storefront or
employees; the website is the only impression of your
brand they get!)

Optimize for SEO and conduct keyword research

— Ensuring that your website is optimized for search

Branding Excellence: 5 Vital Factors and Key Best Practices 6




engines is crucial for increasing visibility and driving
traffic. By conducting thorough keyword research,
you can identify the terms and phrases your target
audience is using to find products or services like
yours. Integrating these keywords into your website's
content, meta descriptions, and headers enhances
your chances of ranking higher in search engine
results, ultimately attracting more potential customers

and improving overall engagement with your brand.

YOUR SOCIAL MEDIA ACCOUNTS

Branding is all about the perception that customers

have of your business, and social media is a core way of
expressing your company’s personality. This is achieved
directly by the posts your company makes, and each
Tweet, Facebook post, or Instagram photo adds to your
brand message. However, it's also achieved indirectly,
through the conversations about your brand between
customers, sometimes even on a global scale. Stories
about what your business has done right (or worse,
what you've done wrong) can go viral and leave a huge

impression on the market as a whole..

TIPS AND BEST PRACTICES
* Follow the style guide — While selecting fonts and

colors isn't necessarily an option, it's important to
follow the style guide’s notes on tone and voicing to
maintain consistency. Be sure to feature your logo

as the user image for regular exposure. Any added
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media, like images and video, need to follow the
guide as well unless it's being reshared by another
influencer. When resharing content, always make sure

that content aligns with your brand values.

* Tell stories — Your brand needs to be personable and

easy for customers to connect with. They don't want
to be sold to, and they don't want to connect with an
abstract, cold company. Don't be afraid to be funny

and make people laugh.

Don’t constantly push your product/service — We
can’t emphasize this enough: Customers don’t want a
sales pitch. Social media is where they go to engage
with friends and family and topics of interest. While
promotional content isn't out of the question, it

shouldn’t be the only content you're putting out.

Share behind-the-scenes moments — Transparency
and authenticity are major factors in brand perception.
Giving customers a glimpse behind the curtain makes
them feel like they can trust and have a relationship

with your business.

* Add value through your content — When people

receive valuable content from your company for free,
they're more likely to trust your company and value the
products and services they need to pay for. Look for
pain points that you can address without hurting your
bottom line, like how-to videos or posts that provide

related tips and insights.
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YOUR MARKETING

Branding is especially important in marketing where
you're directly reaching out to customers to influence
their purchase decisions. This is true across mediums,
whether you're running a radio campaign or a direct mail
campaign. |t becomes even more important when you
run a cross-channel marketing campaign that utilizes a
media mix. Here, your marketing creative embodies your
branding through the consistent use of branding colors or
other consistent factors, such as a jingle on the radio or a

particular character in a TV ad.

TIPS AND BEST PRACTICES

* Run awareness campaigns — Awareness campaigns
is the ongoing consistent campaign that forms the
foundation for your advertising. It is designed to do
one thing: build brand awareness. You need to run
awareness campaigns to build top-of-mind awareness
in the minds of consumers. This is how you position
your company as a thought leader and associate your

business with causes that customers care about.

* Leverage action campaigns — Action campaigns are
those periodic high-frequency advertising pushes that
drive traffic with specific short-term offers and events.
The best action campaigns are those that run when the
business has already established itself through strong

branding. Listeners are already familiar with your
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company, building trust and legitimacy, and that plays
a direct role in which brands they choose to make their

purchases with.

Branding is a critical part of your business and marketing
strategy that needs to be addressed thoughtfully to
ensure your company is memorable and stands out

from the competition. A strong brand encompasses not
only your logo and visual identity but also the values

and personality your business represents. It creates an
emotional connection with your audience, fostering
loyalty and trust. By carefully crafting your brand message
and consistently communicating it across all platforms,
you can differentiate yourself from competitors and build
a lasting impression in the minds of your customers.
Developing an effective branding strategy is essential for
long-term success and recognition in today’s crowded

marketplace.
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ABOUT ZIMMER
COMMUNICATIONS

Zimmer Communications is a family-owned
company that'’s in the business of helping your
business grow. We provide a complete set of
marketing services to businesses, from helping
you to develop your branding through logo
and website design to developing marketing
creative for print, social media, and radio. We
feature 13 different radio stations across
Mid-Missouri and Southwest Missouri that

reach more than 483,000 listeners.

At Zimmer, we believe that the product is
sacred and the customer is king, and we put
an emphasis on understanding your business
goals to develop a marketing mix that will
help achieve those goals. If you're interested
in seeing how we can help your business with
branding and other marketing strategies,
contact us today by filling out the form on our

contact page at zimmercommunications.com.

CONTACT ZIMMER
COMMUNICATIONS

TAKE ME THERE!
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https://info.zimmercommunications.com/ultimate-guide-to-radio-advertising-in-mid-missouri

